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! Tracxn, Super AGI-Company profile,

https://tracxn. com/d/companies/superagi/__rbQZ9CjXv12fmc6qsXPMGQXZ -
kC97SHIV92UH{5sdQw#about-the-company, April 3, 13:43 am.

2INTERNSHALA, Super AGI, https://internshala. com/company/superagi-1686751175/, April
3, 13:48 am.

3 Super AGI, Introduction to super AGI, https://web. superagi. com/docs/, April 3, 13:50 am.
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' Yahoofinance, SuperAGI snags funding from WhatsApp founder Jan Koum's secretive
Newlands VC, https://finance. yahoo. com/news/superagi-snags-funding-jan-koums-
123132058.

html?guccounter=1&guce_referrer-aHR O0cHM6Ly93d3cuZ29vZ2xILmNvbS8&guce_referrer_
sig-AQAAAEz3NbokDpqhJwbmWyQUJkviepY_4fA3ygfkdjV Th5MsBOXrMHSpMEs9ofW
NfvF5D_2wCLLQZ-
XNiuiOJ_5vwLTZbDeVQNu_QcZUFTKdweEfG4ZXmU]j3U7;751S]5aOb38FFR_mcCc2
7X-q71211LdZwYEY9yLmBDi48Imh1b, April 3, 14:06 am.
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! Salesforce, What Does Salesforce Do?, https://www. salesforce. com/blog/what-does-
salesforce-do/, April 28, 2026, 00:56.
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! Eva Roytburg,"The Deadhead who became a $38 billion CEO: What HubSpot cofounder
Brian Halligan learned from Jerry Garcia and passed on to his MIT students",

https://[www. aol. com/finance/deadhead-became-38-billion-ceo-130200361. html,
21/04/2026,6:31.

2 cargas, What Is HubSpot and What Does It Do?, https://cargas. com/blog/what-is-HubSpot/,
21/04/2024, 6: 30.
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! Matrixbcg, What is Brief History of HubSpot Company?, https://matrixbcg.com/blogs/brief-
history/HubSpot,21/04/2026, 6:30.
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! Matrixbcg, Who Owns HubSpot Company?, https://matrixbcg. com/blogs/owners/HubSpot,

21/04/2026, 7:05.
2

Portersfiveforce, What 1s Competitive Landscape of HubSpot Company?,
https://portersfiveforce. com/blogs/competitors/HubSpot, 21/04/2026, 19:23.
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! Resonatehq, HubSpot Market Share in 2026: CRM Industry Analysis & Growth Trends,
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! Dany Kitishian Op. Cit., https://www. klover. ai/bank-of-america-uses-ai-agents—10-ways-
to-use-ai-in-depth-analysis-2025/, 25/04/2025,00:20.

2 Dany Kitishian, Ibid., https://www. klover. ai/bank-of-america-uses-ai-agents—10-ways-to-
use-ai-in-depth-analysis-2025/, 25/04/2025,00:21.
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! Dany Kitishian Op. Cit., https://www. klover. ai/bank-of-america-uses-ai-agents—10-ways-
to-use-ai-in-depth-analysis-2025/, 25/04/2025,00:21.
2 Dany Kitishian Op. Cit., https://www. klover. ai/bank-of-america-uses-ai-agents-10-ways-
to-use-ai-in-depth-analysis-2025 /, 25/04/2025,00:22.
3 Bank of America, Merrill and Bank of America Private Bank Launch Al-Powered Meeting

Journey,
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https://newsroom. bankofamerica. com/content/newsroom/press-releases/2026/03/merrill-and-

bank-of-america-private-bank-launch-ai-powered-meeti. html , 16/04/2026,15:41.

! Bank of America, Ibid., https://newsroom. bankofamerica. com/content/newsroom/press—

releases/2026/03/merrill-and-bank-of-america-private-bank-launch-ai-powered-meeti. html,
16/04/2026,16:18.

2 Bank of America, Ibid., https://newsroom. bankofamerica. com/content/newsroom/press-

releases/2026/03/merrill-and-bank-of-america-private-bank-launch-ai-powered-meeti. html,

16/04/2026,16:18.
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! Super AGI, Case Studies: How Companies Are Boosting Sales and Customer Satisfaction with
Al-Powered CRMs vs Traditional CRMs, https://web. superagi. com/case-studies-how-

companies-are-boosting-sales-and-customer-satisfaction-with-ai-powered-CR Ms-vs-
traditional -CRMs/, April 3, 14:30.
2 Op.cit., p, Super AGI, Autonomous Agents in Sales: The Future of AI-Driven Customer

Engagement and Pipeline Growth in 2025, https://web. superagi. com/autonomous-agents-in-

sales-the-future-of-ai-driven-customer-engagement-and-pipeline-growth-in-2025/ |, April 3,

14:11 am.
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! Ibid., p, Super AGI, Autonomous Agents in Sales: The Future of Al-Driven Customer

Engagement and Pipeline Growth in 2025, https://web. superagi. com/autonomous-agents-in-

sales-the-future-of-ai-driven-customer-engagement-and-pipeline-growth-in-2025/ |, April 3,
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Source: SuperAGI, SuperAGI Revenue, https://getlatka. com/companies/superagi.

com#trevenue, April 27, 23:13.
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! Super AGI, From Chatbots to Autonomous Agents: The Future of Al in Marketing and

Customer Service in 2025, https://web. superagi. com/from-chatbots-to-autonomous-agents—

the-future-of-ai-in-marketing-and-customer-service-in-2025/, April 3, 14:21 am.

120


https://web.superagi.com/from-chatbots-to-autonomous-agents-the-future-of-ai-in-marketing-and-customer-service-in-2025/
https://web.superagi.com/from-chatbots-to-autonomous-agents-the-future-of-ai-in-marketing-and-customer-service-in-2025/

) 2 SISE G Saal) B 31319 SllaoVl (SN BRI WS sl adl

@35 & 3l pie e cladlly (ollaall iy ¢ Joal) o 28T 0 SIS0 Sy sl Ve
Loyl @ sty S G S sy )

:Gap Inc iS)ed dl> dulys sl

Olbg aSlse (3 Lsaw daxlg OIS Ciby GV Olsdl 3 1S Vad Bl islis cougs
Sl @l ol alle 1)l wdle ay Gap Inc (o1Sall sds i Ll Sleall SLSL
S (38 Vs BB gy oo w8 b s ol (sl sSleal) Ve 5)15] pllas e LS axlg
Shoal) BMNe 35 allai OY Eldy ke Sae 14 Uiy Lhised) Lasger ool (3 Lseo 4y
AL el ool W5y sl Wl s ) Jixdy L UL o) o 187 St dazny s ol
g cobdsdl e sue

lee p& Adygnd M U] 605 L dz3) pe Slasdl ULy —
e Lo 22 ) (535 U parasdl ol —
tor A glor Al on B ddipnd) o230 s o 0l pte —
i 855 JM el Blis V1 (3 737 Jums (L1 me chaiiye sSlaal) OGS SVdas —

Goge o g 35201 3,2 O Ogpm oSheall 0 780 31 (Salesforce BT ans e Bl
DA sl & s pe ollinaly S g el ASEN s Lo e (Bl o Blnne
SuperAGl ags e pe oVl (S pyeie Sl B 305) J= I Js=d) Gap Inc
Logibe purd) 13 O JU by Jbesly para? DLy dadite 238 OIS pA Gate Lajlast

EIRCINA INPEA OV P IS iy coled) ] 5305 Ol Loy ed ) L

! Op.cit., p, Super AGI, Case Studies: How Companies Are Boosting Sales and Customer
Satistaction with Al-Powered CRMs vs Traditional CRMs, https://web. superagi. com/case-

studies-how-companies-are-boosting-sales—and-customer-satisfaction-with-ai-powered-

CRMs-vs-traditional-CRMs/ , April 3, 14:30.
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U Ibid., p, Super AGI, Case Studies: How Companies Are Boosting Sales and Customer
Satisfaction with Al-Powered CRMs vs Traditional CRMs, https://web. superagi. com/case-

studies-how-companies-are-boosting-sales—and-customer-satisfaction-with-ai-powered-

CRMs-vs-traditional -CRMs/, April 3, 14:30.
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! Salesforce, Al in Customer Service — A Complete Guide, https://www. salesforce.

com/service/ai/customer-service-ai/, April 28, 2026, 1:38am.
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" AwsQuality, Ibid.,p Role of Al in transtorming Salesforce CRM, https://liora.io/en/all-about-
salesforce-ai April 28, 2026, 1:45 am.
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! AwsQuality, Role of Al in transforming Salesforce CRM, https://www. awsquality. com/role-
of-ai-in-transforming-salesforce-CRM/, April 28, 2026, 1:45 am.
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! Op.cit, Salesforce, Al in Customer Service — A Complete Guide, https://www. salesforce.

com/service/ai/customer-service-ai/, April 28, 2026, 1:38am.
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Abstract:

This study aimed to identify the role of Artificial Intelligence (AI)
in enhancing Customer Relationship Management (CRM) within a
group of international corporations, including Bank of America,
SuperAGI, Salesforce, and HubSpot. Furthermore, the research sought
to examine the applications of various Al technologies—specifically
Natural Language Processing (NLP), Machine Learning (ML),
Computer Vision, and Deep Learning—in fostering long-term customer
retention.

The findings indicate that the CRM model supported by Al agents
at SuperAGI contributed to a 30% increase in customer response rates,
a 25% rise in conversion rates, and a 40% reduction in the sales cycle
duration. Additionally, it bolstered multi-channel customer engagement
by 50%. The study also highlights the impact of Salesforce's "Einstein"
Al, which improved key performance indicators (KPIs) for customer
satisfaction by 45% and employee productivity by 38%. Utilizing Deep
Learning, the predictive accuracy reached 95%, significantly
contributing to the anticipation of customer needs, lead search, and
potential touchpoints by 30%. Furthermore, through the integration of
the "Live Plan" into the digital customer experience, Bank of America
successfully assisted over 3 million clients in increasing their assets by
more than $211 billion. This success underscores the efficacy of Al-
driven recommendation algorithms in transforming Al into a tool for
achieving long-term financial objectives. Finally, HubSpot's financial
performance indicators revealed a qualitative and sustainable shift since
the integration of Al technologies in 2017, where these technical
investments resulted in a steady increase in sales volume and revenue,
accompanied by tangible growth in total profit.

Keywords: Artificial Intelligence, Customer Relationship Management
(CRM), Customer Satisfaction, Machine Learning, Salesforce.
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